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Target Audience

Character sketch of the idealized target audience member:

Ryan is a 24-year-old single white male living in Murfreesboro, Tennessee. In addition to being a
full-time student at Middle Tennessee State University majoring in concrete management, Ryan
works full time as a cook at Toots Restaurant where he makes roughly $19,500 annually. Ryan
like to bank locally and has a good level of trust with his current bank. When he does manage
his money, he does it mostly from his bank’s mobile app. Ryan has one credit card that he still
feels he was “tricked into getting by the nice lady at the bank.” He uses it sparingly since debt
makes him nervous. Ryan considers himself to be tech savvy, but enjoys getting out in nature
with his dog. After a good hike, he heads back to his apartment to watch nostalgic television

shows on the cable network Nick At Nite.

Emily is a 20-year-old hispanic female renting an apartment next to MTSU’s campus that she
feels is a little too expensive. Luckily, Emily is still attached to her parent’s bank account and her
dad is good with helping Emily pay rent. Emily is confident in her grades for both her Interior
Design and Organizational Communication majors, but is a little nervous about her future. Emily
only makes about $480 per paycheck from her part-time job at Starbucks, but she is diligent
with her money. She mostly buys school materials and groceries. Every friday, Emily interns at a
wedding venue. When she isn’t having to deal with one of her many obligations, Emily is going

to concerts and shows in Nashville.
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